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from the crash of 2008, why are corporate aircraft
manufacturers continuing to pour money into new

J { designs and projects? On the face of it, such investment displays a
Member of the Sovereign Group of companies h R t least lati timism. Th .
RegisterAnAircraft AT A, perhaps mis-placed or at least speculative optimism. The reasoning
Sovereign GroupHf Tk R/AE) behind it, however, reflects the results of detailed analysis of
customer taste and requirements. The crop of latest models shows
that manufacturers understand that different geographical markets
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Brian T Richards is a well known civil aviation specialist commentator. Based in

Europe with a wide knowledge of the global corporate and commercial aviation want different things from a corporate jet.

scene, Brian is also a renowned civil aviation photographer. City pairing advertising is a gOOd place to start. It is no
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RIBMEAIR, Bl bR — B HEENRARE . Global 7000 to fly from Beijing to Washington non-stop with
brichards@SovereignGroup.com ten passengers when it enters service in 2016. Similarly, a key

selling point of the ultra-long range Global 8000 is that it will
happily link Hong Kong and New York with eight passengers
when it takes to the skies in 2017. All manufacturers do the same
— feature pairings from Asian points as prime illustrations of their
appeal to a target market that they have seen as vital at each stage
of research and development. Gulfstream’s flagship G650 and
Cessna’s Citation X+ were designed specifically for speed with the
new G650ER also flying longer and further than the competition.
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Perhaps the biggest common factor between a host of new
models is the promotion of their wide cabin and levels of comfort,
and the ability to customise the cabin with ease. As a European
commentator | am convinced that Asian buyers in particular
are looking for long range, large cabin aircraft above all else. |
have this conviction because local pundits tell me that it is true.
Apparently, Asian buyers tend to want to travel in larger groups,
socialise on board, and hence demand wider cabins than their
more circumspect European and American colleagues — a sweeping
generalisation if ever there was one! The manufacturers have,
however, been listening as well. Dassault’s Falcon 8X will offer, the
French manufacturer claims, the longest cabin of any aircraft in its
class along with up to 30 different cabin configurations. The Falcon
5X, due to enter service in 2017 will offer a larger fuselage diameter
and greater cabin volume than the 7X.

For Boeing and Airbus, manufacturers of corporate versions
of commercial airliners, space and wide cabins come as standard.
Boeing’s BB) Max 8 and 9 will offer ultra-long range capability, and
operational efficiency with generous passenger accommodation. The
Airbus ACJ318, ACJ319 Elegance and ACJ320 Prestige tick the same
boxes. Brazilian manufacturer Embraer’s updated Lineage 1000E and
Chinese manufactured Legacy 650 are a comfortable world away
from the commercial airliners from which they were derived.

Geographical focussing can even be reflected in ultimate
branding. On 18 July 2012, Gulfstream announced that it was
rebranding its G250 aircraft as the G280. The clear motivation lies
in the number “8”. G280 represents a more appealing label. There
are precedents; it is no coincidence that the base models of the
Boeing 787 and the Airbus A380 airliners are both “-800”! #
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